


Flyer sent to every household at the 
Weymouth Post Office, also on social media

A nudge sent 
after 2 weeks

Notice posted 
when all the ideas 
were in

Campaign started in March 2019
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156 ideas were received.
These were recorded onto an excel sheet, numbered and categorized 
according to the benefit they might provide to Weymouth

The full listing was shared 
on social media & local printouts
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What is the benefit to Weymouth? 

156 ideas. 
Many provided more than one benefit.

Community services

Tourism
Entertainment

Economic Dev.

Beautification

Retail

Environment

Safety

Lifestyle

Education

Transport
Accom.



Possible 

Easy / 
cheap
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Benefits 10 ppl Benefits 100 ppl Benefits 1000 ppl
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To help us decide which ideas 
to consider first, we plotted a 
rough estimate of each idea’s 
cost and potential benefit.

Six common themes did 
appear repeatedly, so these 
are shown separately

Cost / benefit

Possible

Research needed

Outside involvement needed
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A. Highest benefits at lowest 

costs: Consider immediately

B. High benefits but greater cost 

Do research & contact outside help

A way forward

Possible

Research needed

Outside involvement needed
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Six common themes did appear repeatedly

Repeated requests



Possible 

Easy / 
cheap

Difficult / 
Expensive

Benefits 10 ppl

$100s

$1m

$1ks

$100k

Farmers’ 
market

Community 
garden

Own / manage the 
water fountain

Main road 
improvement

Cafe

Village wide 
internet

Benefits 100 ppl Benefits 1000 ppl

Repeated requests 
on the cost / benefit chart

These repeated requests 
were also plotted on the 
cost / benefit chart



A. Consider immediately

B. Do research

Contact outside help

Possible 

Easy / 
cheap

Difficult / 
Expensive

Benefits 10 ppl

$100s

$1m

$1ks

$100k

Repeated requests

Farmers’ 
market

Community 
garden

Own / manage the 
water fountain

Main road 
improvement

Cafe

Benefits 100 ppl Benefits 1000 ppl

Village wide 
internet

!. Large concern – 33 ideas



1st priority: Highest benefits at lowest costs: Consider immediately

Youth committee 'what direction does the Village want to take?'

Improve collaboration between Committees within Weymouth

Form a committee with the focus of bringing business into Weymouth

Education / courses / speakers etc. invitations

Art shows, clubs and groups encouragement

Tide pole / statue 

Street dances

Car show

Escape rooms

Summer outdoor movies

Increased historical guides, tours

Exercise tuition

Weekend market 

Speed indicator in town

More RCMP

Update Sissiboo Landing

Encourage / support specialist tourists (eco, ATV, Birders, fishermen)

King’s transit from Frenchy’s

Zoning issues

Repeated theme



2nd priority Large concern: involve whole community to flesh out actual possible solutions

The improvement of the main street – 33 ideas / suggestions.



3rd priority: High benefits but greater cost. Do research & contact outside help

105 Bakery - already proven to be successful here 

106
Bakery - Gluten-free / Sugar-free / Nut-free

109 Internet Café

110 Internet Café/Bakery/Tea Room - overlooking the river - view of nature

112
Café or Coffee shop meeting place (internet Bonus)

115 24 hr. Donut Café (Robins)

119

Fast food vendors: hamburger and/or hot dogs in one of the empty shops 

and utilized the old world charm the town brings   and in winter bring in 

beaver tails, hot chocolate and  hot apple cider, also maple treats from a 

sugar shack.

121

Toy store: where kids young an old can come and find what they are 

looking for either it be wood toys(vintage or antique) to new tech toys. Also 

this is great for parents that don't wont to travel 30-45 min to a major city

127 Speed Bumps behind the drug store and library

128 Pave behind shops - reduce potholes

129 Village wide wi-fi

133 Area wide Internet

135 Improve area Internet services

138 Internet availability, Services for disabled, Youth activities

139 Bottle Depot (recycling centre) in town

141
Support groups at the Medical Centre - SeXual assault survivors, self-esteem

142
Wellness Centre - Osteo, Massage, Naturopath, Alternative Medicine, 

Mental Health - 

145
Internet - Storybook Trail and New France / Retro Fair - vintage costumes, 

music, etc.

150 Walking trail along the river with signage

151
Kings Transit to travel beyond Weymouth, down the French Shore into 

Yarmouth

152
Bus Services towards Yarmouth

153 Kings Transit - French Shore to Yarmouth

157 Oversize roadside sculpture of something relevant to the area

158 Acquire a 'novascotiawebcam' pointed to 'where the river meets the sea'

105 Bakery - already proven to be successful here 

106
Bakery - Gluten-free / Sugar-free / Nut-free

109 Internet Café

110 Internet Café/Bakery/Tea Room - overlooking the river - view of nature

112
Café or Coffee shop meeting place (internet Bonus)

115 24 hr. Donut Café (Robins)

119

Fast food vendors: hamburger and/or hot dogs in one of the empty shops 

and utilized the old world charm the town brings   and in winter bring in 

beaver tails, hot chocolate and  hot apple cider, also maple treats from a 

sugar shack.

121

Toy store: where kids young an old can come and find what they are 

looking for either it be wood toys(vintage or antique) to new tech toys. Also 

this is great for parents that don't wont to travel 30-45 min to a major city

127 Speed Bumps behind the drug store and library

128 Pave behind shops - reduce potholes

129 Village wide wi-fi

133 Area wide Internet

135 Improve area Internet services

138 Internet availability, Services for disabled, Youth activities

139 Bottle Depot (recycling centre) in town

141
Support groups at the Medical Centre - SeXual assault survivors, self-esteem

142
Wellness Centre - Osteo, Massage, Naturopath, Alternative Medicine, 

Mental Health - 

145
Internet - Storybook Trail and New France / Retro Fair - vintage costumes, 

music, etc.

150 Walking trail along the river with signage

151
Kings Transit to travel beyond Weymouth, down the French Shore into 

Yarmouth

152
Bus Services towards Yarmouth

153 Kings Transit - French Shore to Yarmouth

157 Oversize roadside sculpture of something relevant to the area

158 Acquire a 'novascotiawebcam' pointed to 'where the river meets the sea'

Repeated theme – Internet accessibility

Repeated theme – own / manage 
the water fountain


